Search Engine Optimisation

e Search engines rank websites based on how easily they
can access the pages and how relevant the contentis to a
search query.

e SEO is the process of structuring and refining your
website so it can be found in search results.

e |t is useful to think about SEO like this.
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o Content SEO - looks at the on-page signals that tell
search engines what each page is about.

1. Technical SEO

2.Content SEO

e Content SEO focuses on the information and
media on your website and how well it matches
what people search for.

e Technical SEO focuses on the technical
foundations that help search engines access
and understand your website.

Google Vegan energy bars for hiking % = Q

Q Web @lmages < Shopping i More
This includes page titles/ URL, headings, written —

content, images and videos that help search A .
engines understand what each page is about. bl T L
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Effective content SEO helps people discover
your website when searching for products or
services like yours.
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e When your site runs well it makes a great
foundation for your page content.

e Remember to update content regularly since
search engines often ignore neglected pages.
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3.Content Marketing

Content SEO focuses on keywords, headings, and other
on-page elements that help search engines understand
what a page is about.
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...Content marketing focuses more broadly on the
finished content that attracts and engages an audience.

This may include blogs, articles, guides, FAQs, podcasts,
videos, or downloadable resources.

The aim is to provide value to potential customers while
building trust and credibility over time.

Well-designed content can also support other marketing
channels by driving traffic and encouraging sharing.

5.Social Media

Social media allows businesses to share
content, build relationships, and promote their
brand on online platforms.

Popular platforms include LinkedIn, Facebook,
Instagram and TikTok.

Businesses can showcase products or services,
and interact directly with their audience.

Many platforms also offer targeted advertising
to reach specific audiences.

Social media often works best for visibility,
engagement, and brand awareness rather than
immediate sales.

4.Paid Search Sponsored products
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Paid search is not an alternative to good SEO. 80-day returns

Strong website pages and content are still By Producthero By Google
needed for paid search to work effectively.

6.Email Marketing

Email marketing allows businesses to nurture
relationships with people who have agreed to
receive updates from them.

This may include newsletters, offers, updates,
or helpful information.

Transactional emails can also be tailored to act
as a subtle marketing tool.

Remember

Email marketing is considered to be one of the
most effective digital marketing channels

because it deals with people who have already
shown an interest in your products or services




7.Third Party Platforms

Third-party platforms allow businesses to
promote or sell their products and services.

Examples include Amazon, eBay, Fresha,
Airbnb, TripAdvisor, and Checkatrade.

Having a presence on these platforms can help
increase brand awareness and reach

Many platforms also provide on-site digital
marketing tools such as SEO assistance,
promotion and paid advertising options.

When using 3P platforms, use the same good

practices you would apply to your own website.

9.Affiliate Marketing

Involves partnering with individuals or
organisations who promote products or
services in return for a commission.

Affiliates share links and details that direct
people to a website.

If a sale or enquiry results from their referral,
the affiliate earns a commission.

Businesses may use affiliates to promote their
own products, or act as affiliates themselves.

Affiliate marketing is a performance-based
model — payment is usually linked to sales,
leads, or referrals generated.

8.Influencers and
Collaborators

Influencer or collaborator marketing involves
partnering with individuals or organisations.

Partners may promote your products, services,
or content to their own established audience.

Collaborations may include product reviews,
shared content or joint campaigns.

Working with trusted voices can help build
credibility and reach new audiences.

A good local partnership may be just as
effective as a well known influencer!

...and you might well become an influencer
yourself?

10.Digital PR

Digital PR focuses on gaining online coverage,
mentions, and links from websites, blogs, and
online publications.

Journalists and online publications are often
actively looking for stories, data, and expert
insights.

Online coverage can help increase brand
awareness, drive traffic and create backlinks
to your site.

Not everything is online so consider the off-
line options as well!




